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Background: 12-month MT4 trading compe99on 
in region. monthly cash prize claimed when 
winner opens LIVE trading account. 
 
Channels: FB, IG, X, Website, Email, Google Search 
& display ads 
Objec9ve: Increase new account open/ fund/ 
trade 
 
Flow:  
  - Paid Ads on websites & social lead to landing 
page 
- Every month highest trading account P&L winner 
is published on website and social  
  - Top winners will be given prize money in Live 
trading account to jump start their trading. 
   
Result 
  - Brokerage achieved upliU of account opening 
/trading by 20% 
  - upliU of conversion from demo account by 30% 
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