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Campaign: Engagement with Community 
 
To engage with young traders, we organised trading compe55on with ter5ary ins5tu5ons.  
This helped upli8ed the Brand awareness and spread virality amongst young traders. 
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Campaign: Trading Compe99on online 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

Background: A 12-month MT4 trading competition was planned and organised in 
Asia with monthly cash prizes to be won by winners who proceeded to do LIVE 
trading with the brokerage. 
 
Channels: FB, IG, X, Website, Email, Google Search & display ads 
Objective: Increase new account open/ fund/ trade 
 
Scope:  
- Conceptualized and managed paid Ads on websites & social media. 
Competition Landing page. 
- Created Social media content and posts to hype interest.  
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Result 
  - Brokerage achieved uplift of account opening and trading by 20% 
  - uplift of conversion from demo account by 30% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 5 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 6 

Out of Home Campaign 
 
 
 
 
 


